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NAZIV SPERCIJALISTI CKOG RADA NA SRPSKOM JEZIKU

Apstrakt: Rad se bavi genezom istrazivanja o kreativnom sektoru, posebno u
anglosaksonskim zemljama. U prvom delu rada analizira se hronologija istrazivanja
kreativnog sektora kao ekonomskog fenomena u SAD, dugjéi i druStveno-politiki
kontekst u kome su konkretna istrazivanja nastajala, kao i uticaj ovih studija na razvihnauc
disciplina i promisljanje o kreativnom sektoru. U drugom delu rada, razmatra se geneza
istrazivanja kreativhog sektora u Velikoj Britaniji, drustveno ekonomski kontekst ovih
istrazivanja, kao efekte ovih istrazivanja na menjanje uloge;ajna smisla kreativnog
seektora u nauci. Cilj rada je da prikaze osnovne koncepte ekonomskih istrazivanja sektora,
kriticke debate i fenomene povezane sa ovom éblas

Klju ¢éne reti: kreativni sektor, ekonomika kulture, studifgnaka



NAZIV SPERCIJALISTI CKOG RADA NA ENGLESKOM JEZIKU

Summary: The paper deals with the genesis of researches of creative sector, especially in the
Anglo-Saxon countries. In the first part of paper, the author analyzed the chronology of the
creative sector as an economic phenomenon in the U.S., including the socio-political context
in which specific researches appeared, and the impact these studies had on the development of
scientific disciplines and reflection on the creative sector. In the second part of the paper, the
genesis of the creative sector in the UK, socio-economic context of researches as well as its
effects on changing the role, importance and sense of creative sector in science are discussed.
The aim of this paper is to present the basics of economic research sector, critical debates and
phenomena associated with the area.

Key words: Creative sector, cultural economics, impact studies
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